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The research examined the process of "branding” created in the network of
the global leather industry. The research also analyzed the essence of branding as "trust" required
of the "ethics" associated with quality and sustainability. The study examined the global pop
culture created by the discriminated minority groups and "social protests™ involved in leather

roduction.
?he research also examined the "branding” of luxury leather products in the modern era, focusing on
the large-scale globalization of mass production process, particularly after the 1980s. This was
made possible only through global networking of leather making and branding. Its merits and demerits
are well discussed in the book titled "Leather and Brands-The transforming Fashion Ethics"(2023).
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