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Practical research on digital-marketing methods with consideration for the
properties of open-air museums
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This research was conducted to develop and practice digital-marketing
methods with consideration for the properties of open-air museums, and tried to construct an
effective application framework based on the knowledge obtained there. Specifically, in light of the

distinctive properties of open-air museums in that they involve vast sites, it attempted use of
digital technologies, focusing on the touchpoints of collecting information prior to visits and
touring the site, at three open-air museums with different installation styles in Japan.
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