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In this study, the concept of "social capital” was used to elucidate the
role and function of local communities in inbound tourism. Insights were obtained from case studies
in Tsushima, Nagasaki Chinatown, Busan Chinatown, and Nemuro City, which suggest the following: It
is necessary to establish collaborative and cooperative frameworks at the administrative and private

levels, ensuring that diverse players from external sources contribute to the stock of social
capital in the region. It is important to visualize the social and economic effects of tourism and
facilitate the sharing of information. To achieve sustainable tourism, it is crucial to involve
local residents and utilize local resources. Creating a foundation for intercultural exchange and
multicultural coexistence within the community requires the establishment of an accepting
environment based on the common understanding of the local residents.
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