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This study aims to elucidate the formation of %ogurt food culture in East
Asia through a comparison between Japan and South Korea, focusing on the value creation of yogurt.
It examines the process of dairy food culture formation, encompassing national policies, corporate
strategies, and consumer perceptions, and clarifies the respective influences they exert on the
generation of yogurt-related knowledge and information. By reevaluating dairy products, usually
studied as homemade traditional foods, this study discusses their contemporary significance from the
perspective of societies outside the dairy food culture sphere, considering the interactions among
the state, corporations, and consumers within the socio-cultural framework of the present era.
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