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The purpose of this research was to analyze the impact of an partnership
with an LCC on fare-setting behavior. The results of the analysis showed, first, that an partnership
with an LCC may not allow the partner FSC to strengthen its market dominance, and that rival FSCs

may weaken their competitive behavior in response to an partnership between an LCC and an FSC.
Second, we showed that partnerships between LCCs weaken competition. And we showed that through
partnerships, the implicit collusion effect arising from multi-market contact (a situation in which
the same airlines operate on multiple routes with each other) is enhanced.
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