2019 2021

Understanding and Reducing the Inconsistency between Survey Response and Actual
Behavior based on Behavioral Economics and Psychology

TAKEUCHI, Makito

3,300,000

The purpose of this study is to understand the factors of the inconsistency
between survey response and actual behavior, and to improve it based on theories in related fields:
behavioral economics, psychology, and survey methodology. For instance, we considered context
effects in conjoint analysis because attraction effect — a kind of context effects, may occur in
choice behavior during a survey but may not do in actual purchasing behavior. As a result, we
demonstrated that reducing the influence of context effects can contribute to improving the
prediction accuracy of actual purchase. We have been published the finding in a peer-reviewed
Journal. In addition, we are making progress on publishing other research findings in peer-reviewed
journals.
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