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The purpose of this study was to focus on the moral licensing effect and
test a proposed hypothetical model consisting of one mediator (psychological Entitlement) and two
moderators (regulatory focus and personal value) to explain the divergent processes that moral
licensing or moral reinforcement. Questionnaire surveys and online experiments were conducted,
suggesting a moral licensing effect in the process that the accumulation of moral behavioral
experience at the trait level, which increases psychological entitlement and, consequently, makes
one more likely to engage in immoral behavior.
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