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Development of effective leaflets for cancer screening based on the viewpoints
of clinical medicine, social medicine and behavioral economics

Yagi, Asami
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The purpose of this study was to examine whether providing parents with
information about cervical cancer and cancer screening and asking them to encourage their daughters
to undergo cervical cancer screening would not only increase the screening uptake rate of their
daughters but also increase their own intention to undergo screening for the five major cancers.

In the interview survey, the message of "sympathy and gain™ frame led not only to an increase in the
intention to encourage daughters to undergo screening, but also to an increase in the intention of
parents themselves to undergo cancer screening, while the Internet survey did not necessarily show

such effect.
In the original plan, the effectiveness of the program was to be verified at the local government®s
program of cancer screening, but the local government®s operations became constricted due to the

spread of COVID-19, so we had no choice but to conduct an evaluation using an internet survey.



10
75
20

Yagi et al. J Obstet Gynaecol Res. 2016;42:1802-1807 Egawa-
Takata, Yagi et al. J Epidemiol, 2018;5:156-160
Egawa-Takata, Yagi
et al. Int J Clin Oncol. 2016;21:962-968

5

75 20

20

20

20

2019 20



2020

2 2
5
20 2
2019
20 22 10 socio-economic status
2020
1
20 21 421
2
20 465 20 313
20
2019
2019 20



2020

20 50%
20%

20

2020

48.9% (296/421)

465 20 313

26%
465 20 313

20






