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This study investigates consumers® perceived complexity during a mass
customization configuration. Specifically, this study clarifies the antecedents of complexity.
First, we used questionnaire survey data to identify the characteristics of consumers who use
customization services. Then, we collected data from consumers who engage in laptop customization
using experimental methods. The collected data were analyzed to verify the hypotheses regarding the
antecedents of complexity (“extent of customization™ and " explicit trade-offs™). The results of
this study were reported at the conference.
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