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Constructing ethno-medialogy: Interdisciplinary investigations of correlations
and transformations of narrative, embodiment and imagery

Yamazaki, Keiichi
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In this project, we presented our research findings in the following two
ways. (1) Conducting historical and sociological research on the relationship between narratives,
images, and the body. (2) an interdisciplinary study of sociology and information engineering on the

relationship between technology (media and robots) and human interaction. Specifically, (1)
Publishing research article by presenting their research, discussing with researchers, then
deepening the ideas on narratives, images, and the body at our Exploratory Research workshops, (2)
Publishing the papers (i)by conducting experiments between customers and a clerk robot and analyzing

human-robot interactions of these experiments, ( )by analyzing remote interactions which using

remote technology between local and remote persons. (3) Organizing international symposiums on
relationships on technology and human.
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