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A content analysis was conducted to categorize video advertisements for
functional food products promoting their effects on "fat" in Japan. The results showed that the
exemption-type" advertisements were the most common, accounting for approximately 25% of the total
number of advertisements analyzed. The "exemption-type™ advertisements depict functional foods as if

they are "exculpatory" for consuming fatty foods, which may lead to the viewer"s false perception
that “ if you consume health foods, you can do unhealthy behaviors and do not have to do healthy
behaviors.” Then, a randomized controlled study was conducted to evaluate the impact of "
exemption-type" video advertisements of functional food products claiming effects on "fat" on
viewers® perceptions. The results showed that "exem tion—tyﬁe" video advertisements for functional
foods increased the false perception that “ if | take health foods, | can do unhealthy behaviors and
do not have to do healthy behaviors.”
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