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WFGeR RO EE (330) : Nowadays CS (Customer Satisfaction) is becoming a common measure
of firm performance. This study built the first database of CS and related measures for
15 products and services of eight countries and regions including advanced and new
developed countries using the same methodology. Based on this database, empirical
analyses examined influential effects of country culture and economic condition on CS
and causal mechanisms among CS-related measures. Many implications were obtained
concerning global marketing and quality design.
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