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This research project addresses a methodology of products/services development
under complex-networked societies, introducing the idea of network externalities into
biological manufacturing systems that have been developed by the project leader. By
analysis from a process level in manufacturing floor to a product diffusion level in
social systems, the basic properties are clarified in production environment where
network externalities are present. Finally, this project proposes the new methodology
to discuss product development strategy, constructing a fundamental model that
includes technology development decisions.
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