F&= C-19
FEtiREMpEM R RBRES
PRk 23 £ 6 H 8 HIEE

HEIES « 12401

WERER - EBHE ()

BRZSHART - 2008 ~2010

EBEEE - 20530191

MEEESE (FX) LHEHE~DOX v 7 R - 4 ' T 4 7 O EEE K —AlE M
EHETRE~DA NI b

ZCEERER (EX) International comparison of tax incentives on arts and culture
. The impact on creativity and urban economy

MERKRE B#FEFTF (Goto Kazuko)
BEKRE - BFFH - 5 HEEES (00302505)

AR OBEE (Fi30) © UBFEROBSI ZE -T2 ;e s v 7 X - A 2T 4 712D

WTC, EBREEBOHREND I —r X E AROBURZFHA L, AEMCE g~ 1 >
X7 MIBL T, BORRBLOW R BB 21T o 7o, £72. I, EEEAZBZ 5 F 8
HFNZOWT S, MBS XD a8 x 5 FEPER I TWDHTeD, EDONP O~
DEFANZ S FIEREZ BN T 247 X O a 2510, HmmRILZ R L PR %
1T-o7=,
MFFERREOBEE (330) : This research project analyzed the trends and the rationale of tax
incentives for arts and culture through the international comparison. The tax incentives for
arts and culture can be rationalized as the tool of cultural policy and the tool for city
development including stimulating creative industries. Besides, this research project
examined the rationale of the tax incentives for cross border donation, taking into account
the case of the Netherlands in which cross border donation is fully deductible.
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