#R= C-19
HEREMEIEWRRRBREE

Fk23 #£4H30 HIHSE

HEAE S : 32641

HEIER - HEHE B)
HZCHARE - 2008 ~ 2010
EEES 20730279
MRREL (FIX) HHAEOHTREVRATLOEEICET S IV OMHMRE

BFICEERER (X)) A micro study on the change of Japanese wholesale systems
MEREKRE
AR 41— (KUBO TOMOKAZU)
R K - B - HHIR
MEEES : 40376843

WFZe Rk S OMEEE (FnS0) « ARFZEIT., HITE2E D ES T & i S BIRICE 2 B bE T,
EIFEUEE Y AT AORE RGO ET O o7, EREEITILLTO@Y TH5H, (1)
HTEER L ROEEA VTG BRE R SGE . b LEERERMED & < TR ZED @ WA KRR EL
ZRiOR I, BEIBMRIIHAN e £ ICHERF SN D 2 & 2B - EIEIC R LT,
(2) EHIEEFEDENWFE~OERFEIT, HREEENEWFICK LTT O BERRIE LD
DORFERE N L~ ThEAESND Z L &R LT,

WFIER R OEE (30) : This study investigates the change of vertical structures in
wholesaling distribution systems. In particular, this study focuses on the variation of
trade relationships which is formed by wholesalers. This study showed that (1) when
wholesalers and manufacturers transact, if they have high asset specificity and high
discount factor, their trade relationships are successfully maintained without defection,
(2)wholesalers' dependence on their buyers are affected by wholesalers' asset
specificity and organizational capabilities.
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