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WFZER S OEE (353C) : This study investigates the antecedents of brand relationships,
what makes and develops consumer-brand relationships. First, the researcher review the
conceptual foundations of brand relationship theory and the argues of research findings
about brand relationships. And then the researcher focused on the concept “self-brand

connection” as an antecedent of brand relationships and analyzed the data to find self
identity connections between brands and consumer.
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