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A Study of Consumer Protection in Marketing Policy and Social
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WFFERL R OBEZE (3530) : Consumer protection policy in business to consumer commerce is
more efficient self regulation than law in view of market mechanism. The self regulations is
categorized as (D:Setting up just a code non-alternative law, @ A:Setting up a code
alternative law, @B:Setting up a code and a dispute resolution system non-alternative law,
(@:Setting up a code and a dispute resolution system alternative law. Although the greater
part of current self regulations is D,® is the most efficient and @ is more efficient than
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