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An empirical study of the factory open to the public of food processing
companies and experiential branding
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This study revealed the significance of increasing positive customer
reviews for companies in food processing business. This study also revealed the influence of
organizing a factory tour for members of the public on customer reviews. We examined the differences

in online reviews for about 50 food processing companies whose headquarters are located in Japan.
Among the 50 companies Ajinomoto, Gateau Festa Harada,Tokyo Kanefuku, Fukuya, Umekama and Minamoto
received numerous positive reviews regarding the subjects contained in the survey.

It is a noteworthy fact,and striking, that the six companies have opened their factories to the
public and also include museums. A fact-finding investigation of the six companies® factories was
conducted in the study. They allowed visitors to grasp condition of equipment with a feeling of
presence. Food manufacturers need to give consumers comfortable and exciting experience with the
spirit of hospitality to get clients by online reviews nowadays.
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