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cooperative behavior in governing interfirm relations

This study is a theoretical and empirical formulation of the relationship
between regional innovation networks and strategic alliances. While networks and strategic alliances
are primarily based on "one-to-one relationships" between companies and organizations, there have
been limited discussions directly addressing the relationship between the two. Taking this situation

into consideration, this study positions both within a comprehensive conceptual framework of "
cooperative behavior in governing interfirm relations™ and conducts research along that framework.
Through a systematic survey of existing research, it was confirmed that resource complementarity has
the most significant influence on alliance formation. Also, resource dependence is the most
promising theoretical approach for this kind of study.
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