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This study addressed the issues of interfirm governance and interfirm
learning in multichannel systems. Research models were developed and tested for these two issues.
The results of the empirical study on interfirm governance show that vertical and horizontal
governance are positively related to channel performance, and that the performance effect of
vertical governance is weakened with higher channel variety and strengthened with higher channel
duality. The empirical study on interfirm learning indicate that while relational variety promotes
the acquisition of external knowledge, relationship quality promotes a deeper understanding of this
knowledge, which in turn facilitates the exploitation of the knowledge.
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