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This study has revealed that connotative congruency between instrumental
timbres and visual elements enhances consumers® positive emotion and feeling right, which in turn,
positively influences their product evaluations and choices. In addition, the present study has
provided convergent evidence supporting the relative nature of pitch-brightness associations.
Specifically, we has demonstrated that consumers perceive middle-pitched music as spatially
descending after they are presented with higher-pitched musical pieces, while they perceive the same

music as spatially ascending after they are presented with lower-pitched music. The study also
empirically has shown that music perceived as spatially descending (ascending) is associated with
daker (brighter) products.
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