©
2020 2023

Smart tourism destination development and value co-creation through big data

Sano, Kaede

3,300,000

GPS

Global Positioning System GPS

During the research period, the following three main achievements were
addressed. First, this study better understood tourists’ potential needs and information processing
behaviors through the analysis of survey data and social big data. Second, based on the tourists
spatial mobility patterns, this study explored the optimization model regarding how stakeholders can
collaborate with each other in a certain destination through GPS big data analysis. Third, based on
the analysis results of GPS big data collected from the international tourists and hotel
distribution data in Osaka city, this study further attempted to build an ecosystem which is an
outcome of value co-creation among all stakeholders in a destination.
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