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The purpose of this study was to present the usefulness of utilizing
personal knowledge and to contribute to the further development of co-creation among all
stakeholders. In the background, there is an issue that the knowledge and abilities of individuals
are not fully utilized in society. This study focused on the use of knowledge-sharing as a solution
to this problem, and examined the benefits that participants in knowledge-sharing can gain from it.
The results showed that knowledge-sharing improves the wellbeing of the participants.Moreover, the
effect was equivalent whether the purpose of knowledge sharing was for remuneration or for hobby
purposes.
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