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More than a decade has passed since the Great East Japan Earthquake and the

Fukushima Daiichi nuclear disaster. During this period, consumers have been exposed to various
sources of information. This study empirically investigates whether consumer purchasing behavior
differs depending on the source and messenger of information, and to what extent these differences
affect the broader socio-economic system.

(1) To examine avoidance behavior by type of information messenger, 1 conducted multiple surveys
targeting messengers occupying different social positions.

(2) | also analyzed how these patterns of avoidance behavior influence not only the food system but

also broader industrial sectors and the socio-economic system as a whole.
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