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WFEE R OBEE (F30) : Advertising effects of firms’ advertising activities are mainly spread
via traditional four mass media: newspaper, radio, magazine, and television. In addition,
internet advertising, blogs, and social network services (SNS) also play significant role in
spreading advertising effects today. This study aims to clarify the mechanism of how
advertising effects are spread in the cross media environment using agent based approach

(ABA).
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