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Marketing literature is inundated with studies investigating how ingredient brands
function at the consumer level. Why this branding strategy has positive effects has been
shown in several other empirical studies. Though these studies provide insightful
implications for a perspective of OEM that why they should incorporate branded ingredients
into their final goods or services, but could not explain the standpoint of component
suppliers that whether they need to appeal their ingredient’s brand to the final customers
not to their direct buyer firms or organizations. With qualitative and quantitative survey,
current study showed that (1) branding strategy patterns of B2B firms should be designed
depending on not only the OEM’s perceptive importance of the ingredient, but user’s
perceptive importance of the ingredient in final goods, (2) for explaining user’s evaluation of
final goods, comparative explanation power of ingredient brand is stronger than host brand
according to the results of MANOVA with 1656 cases.
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