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Place-Branding as a Method of Sustaining Local Communities
in the Age of Population Shrinkage
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In this study, | focused on small-towns in non-metropolitan areas
and mountainous handicapped areas and researched on the effective resources to operate
place-branding in these areas. To vitalizing these areas, it is probable method to apply
place branding strategy by using such basic resources as beautiful nature, water resources,
beautiful landscape and place-names. But we must wait for long time to appear obvious
effects, and we must keep long-time conservation of these resources.
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