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As the most representative research result, the origin and source of the
advertising effectiveness model, which forms part of marketing management theory, have been
clarified through detailed and extensive exploratory theory-historical research. Specifically, the
“ E. St. Elmo Lewis origin hypothesis,” which had been handed down on vague grounds, was dismissed,

and instead, a primitive AIDA theory was proposed in a text for salesmanship education at the
Sheldon School, founded in the early 20th century by Arthur Frederick Sheldon. The original AIDA
model was advanced, established, and disseminated in the textbooks of the Sheldon School for
salesmanship education.
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