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This research focused on the issues of advertising laws in today"s world of
digitalization, particularly (1) issues surrounding stealth marketing and (2) how regulations should
be applied to entities other than advertisers. Regarding (1), as a premise for comparative legal
research, the regulatory structure of similar regulations by the U.S. Federal Trade Commission was
clarified, and it was made clear what types of cases should be regulated under the Act against
Unjustifiable Premiums and Misleading Representations in Japan. Concerning (2), while referring to
U.S. law, the necessity of expanding the scope of regulation of false advertising to entities other
than advertisers and the factors to be taken into consideration (including the distinction between
commercial advertising and noncommercial opinions on products and services) when conducting a
specific study were clarified.
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