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In this project, | analyzed the correlation between consumer search behavior
and learning behavior, obtaining the following results: (1) a decrease in search costs can worsen
welfare under certain conditions; (2) consumer learning behavior significantly impacts the order of
search results; (3) when companies face specific consumer preferences, offering personalized prices

does not lead to a prisoner”s dilemma situation; (4) there are factors that prompt retailers to
enter the market in response to manufacturers® direct sales; (5) under certain conditions, free
trade can harm welfare in online transactions; and (6) when manufacturers engaged in e-commerce
compete with retailers in the same market, the former®s investments can harm producer surplus. These

findings have been compiled into six papers, two of which have been accepted for publication in
international journals.

consumer search dual-channel personalized price
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