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Assessing the mechanisms of taste-based crossmodal correspondences
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Taste is a major component of the five senses. Not only is taste an
essential sense for our survival, but it also enriches human life. Importantly, taste is associated
with crossmodal interactions. For example, sweetness goes well with round shapes or high-pitched
sounds. However, the mechanisms through which taste and other senses interact have not been fully
understood. In this study, we elucidated the mechanisms of crossmodal associations related to taste
through a series of psychological experiments. Specifically, we confirmed through multiple online
experiments that visual elements (such as color and shape) and auditory elements (such as speech
sound, voice quality) are combined with basic tastes. The findings of this research were published
in peer-reviewed journals such as Food Quality and Preference.
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