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In the first and second %ears of this study, a new embedded model was
constructed and its validity was discussed. Furthermore, in the final year, in order to realize an
organic marketing system, we applied the results constructed by the second year to an actual
marketing situation and conducted experiments. For models that were deemed difficult to experiment
with due to difficulties in coordinating with companies, we prepared a simple problem set and
conducted experiments under such a set of problems to show examples of application. Experiments were
also conducted under problem settings that were easy to experiment with. We have further refined
the ideas obtained from the previous year®s research results, and have launched several new studies.
Several new studies were initiated. Although it was difficult to achieve the original plan
perfectly, we have been able to However, we have been able to The effectiveness of this research in

the real world was suggested.
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