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We investigated the strategies for regenerating demand and restoring the
production basis of three industrial crops (silkworm, devil’ s tang, and green tea) by reviewing the
competitive market structure, structure of production areas, and technical development. Markets of

target crops are under the diminishing stage of product lifecycle theory, which is often mentioned
in the marketing analysis. To recover the production basis, enhancing human development, including
newcomers, is vital. It is essential to boost exports to the overseas market to improve the new
market, which evaluates the new function or the traditional value of products. As for silk products,
we confirmed the partial usefulness of the permission system organized by firms at every stage of
the supply chain, from silkworm/silk to final products.



(Kotler and Armstrong 2014)
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Kotler, P. and G. Armstrong, Principle of Marketing (15t edition), Pearson International,
714p, 2014.
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