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communication.

Drastic changes in globalization has transformed our style of
How rapid changes in IT, one determinant of globalization, has influenced

the understanding and the production of language and communication in general was

investigated.
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Novel Metaph

[#12. The cases of presenting a target sentence alone without preceding
context.
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Table 3
Group Comparison between Japan, Hokkaido, and Sappere

¥, “ Physical Impression ” ,

Unstandadized factor average z value
3] I Holkaido
o Japan Hokkaido Sapporo apafl = e .o -
Factors Hokkaido Sapporo Sapporo
Plysical impression 000 016 052 ~156 -518 =342
Place altractiveness 2000 =196 =318 LEl& 3018 L1o0
Spatial impression £000 740 =456 G037 4.309%%% <2.287*

Note. Factor averages for Japan were sel to 2ero in order to uniquely identify the equations. Z value
shows differences between the two factor averages, *p <.08, **p < .01, ***p <.001. A negative 7
value means that the lower (right) average is larger than the upper (left) average.
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