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This research aimed at investigating how the advanced ICT would affect diffusion
of new products with network externalities theoretically and empirically. More specifically, we
conceptualized several models on the relationships between virtual word-of-mouth, purchase intent and
behaviors and tested the models with the data collected from consumers on such products as e-readers
(e.g., Kindle) and smart phones (e.g., iPhone). In order to understand the diffusion mechanism of these
products, we also performed qualitative research including face-to-face interviews with company people
and key figures in the industry. We could publish several articles in the prestigious scholarly journal
in innovation, the Journal of Product Innovation Management. We also presented 24 times at both domestic
and international conferences during the grant term. In this sense, our research attained our original
goal with high evaluation at international level.
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