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mpetitive interaction-

MUKOYAMA, MASAO

10,300,000 3,090,000

The main players of retail internationalization have ever been the excellent retai
lers in advanced county. However the retailers that were born in a country besides advanced country begin
to internationalize. This research focuses on this new phenomenon and makes clear why it is possible. As a

result of the research, it became clear as the followings. (1)A new international phenomenon, called rev
erse internationalization, is progressing in the developing country.(2)The retailers that internationalize
reversely are not necessary to be born i1n developing country, but we can identify the reverse internation
al behavior of retailers that were born in a country which has been eroded b{ forei?n international retail
ers. (3)As a result of competitive interaction between advanced international retailers and new born local
retailers, reverse internationalization occurs through the latter®s competitive advantages.
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