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How can we develop the public in the media in the rise of multi-cultural societies
, by applying the concept of “cultural citizenship®? It can be summed up as follows; first while the repre
sentation of foreign residents in Japan are recognizable to a certain extent in the mass media, in particu
lar, television, most of them are of celebrities or sports players; those of ordinary foreign residents ar
e still limited. Second, the media representation of Chinese or Korean residents can be rarely found; cons
iderable racist and discriminative discourses are sometimes seen instead. Third, foreign residents are not
primarily considered as media audiences. Fourth, independent films are important as they show a variety o
f their representations. Fifth and finally, it may take a long time to accept the idea of "cultural citize
nship® in Japanese society.



1990

The
Public Sphere

17~18
19

Fraser
Negt Kluge Gilroy

Miller(2007) Cultural

Citizenship
Marshall
2010
H20-H22 C
2006—~2008

2008 4 H~ 7 i,



25 206

(MCMC=Media and Citizenship in
Multi-Cultural Society)




2012
201

10

18

2013 26-33 ,

2. Hyunjoon Shin, Yoshitaka Mori and

Tunghung Ho, ‘East Asian Popular
Music and its (dis)contents
Introduction’, Popular Music,
Cambridge University Press, vol.32,
2013, pp.1-5,

3. Yoshitaka Mori,'The Pitfall Facing the

10.

Cool Japan Project: The Transnational
Development of the Anime Industry
Under the Condition of Post-Fordism’
International Journal of Japanese
Sociology, The Japan Sociological
Society, Wiley-Blackwell, London, No
20, pp.30-42, 2011,

2011
1 78-82
GALAC NPO
2011 12 30-33
2013 Vol.18 No.1 8-14.
2011 1
56-57
2013 1 50- 55
86 (7)
2013 7 28 125-164
287
2013 9
2

Junko Tajima, 2012 “Contemporary
Chinese Migrants in South Korea:
Migration Processes and Recent
Development ” (204 workshop for
Chinese Immigrants in Japan & South
East Asia, Hanoi National University,
21-22, July 2012

Yoshitaka Mori, ‘Social Media in Japan’,
Creative Industry in East and South
East Asia, Birkbeck College University
of London and Japan Foundation UK
29 June 2012

5

1-120 2013

1-271



2013

. — SHIOBARA Yoshikazu
1-280 2013

80411693

4.
SHIMIZU Tomoko

1-72 2011
5 00334847
17-41 2011 ISHI Angelo

20386353

° 0 (©)

o 0

http://mcme.main. jp/

@
MORI Yoshitaka
70304821
@
ITO Mamoru
30232474

(TAJIMA Junko)
20255152

HAYASHI Kaori

40292784




