©
2011 2013

The study of the commercial market of Chinese media

Watanabe, kohei

3,000,000 900,000

China has the double standard policy of control on media, such as newspaper, telev
ision and internet. Chinese communist party strictly controls the journalism of media, but Chinese governm
ent gives the other area like an entertainment business a certain freedom for expanding media industry and

strengthen the state softpower. Media industry has been rapidly developed by accepting this policy and th
e regulation. It is said that Chinese government and Chinese media industry are sharing the prosperity.



5 9762 2013
2012
GDP 1.5
1940
1978
1990
2000 2009
China media
2008 capital CcMC
CMC
50
CMC
4 8 10
1993
9 3
CMC
\V
2012 3
(The Voice of China)
The Voice
2012
2014 06
5000 Oriental Dream
50197459 Works
8
200
2013 3000 CMC



55

45
90
2016
CMC
1942
1978
1992
1978
1980
1988
1989
1992
1996 14
1998
2000

1990
90
2001
WTO
WTO
WTO
2005
5
2004
2006
2000
2002 16

16



SARS
SARS
2007 1
2006
3700 10
2007 2008
2012
2013
8.19
2013 8 9
7
8
9 9

2013

2012

2012

WeChat

8.19

438.937
2010 9

12
30
2000 9 5
2011
3
weixin



2013 200
20

2010

10

CMC

11

Journalism (278), 65-71, 2014-05

(561), 18 26,

2014-03

41 54 2014 3

(
) Journalism  (278),
65-71, 2013-07
(

)

Journalism  (275), 70-76, 2013-04

Journalism  269), 60-69, 2012-10

(
) 34(8), 20-22,
2012-08

Journalism (263), 78-84, 2012-04

Journalism  (257),
66-73, 2011-10
(

) (529),
22-30, 2011-07

Journalism (253), 62-67, 2011-06

2012
2012 6 3

8-29
2012 180

€Y

Watanabe kohei

50333638



