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Social customization as collaborative design processes from the point of view of cog
nitive science
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The purpose of this study is to investigate the customization of the public space
by the studying various kinds of signs which are pasted on the equipments and walls. We collected new sign
s pasted in and around the new building from the scratch. We analyzed what kind of difficulties of usage t
hat this equipment and environment have and the changes of stickers based on the instances of such signs.
The functions of si?ns based on their purposes were to make distinctions, to get attentions, and to contro

I movements of people. By focusing on the time sequences of the customization processes, elaborations of s
igns were observed.
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