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For the promotion of tourist destinations, it is necessary to establish the
regional brand to provide recognition of the area to customers, and to motivate them to visit there.
However it is the urgent issue to establish the consistent regional brand of a wide-area destination that
many actors involves in.

In this study, we revealed the organization and the approach to establish the regional brand on the
Tourism zones that Japanese government had certified from 2008, and the recognition and the visit
intention of customers. Moreover we researched about the case in foreign countries, and through these
result we discussed about the brand-building strategy.

As the result, we found the importance of consideration of the strategy in three phases, and the
necessity of organization which implements effective marketing program for whole area of the zone.
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