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Inxestigation of synergy effects of multiple media based on encoding variability
theory

NAKANO, Kaori
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The purpose of this study is to examine synergy effects of multiple media
based on encoding variability hypothesis. This study compared the attitude after multiple media and
single media exposure through experimental method. The results demonstrated that multiple media
(CM-web, print advertising-web) leads to significantly higher purchase intention than single media
(web). Subsequently, we focused on communication from company sources and communication from
noncompany sources. In the combination of advertising and negative product review, synergy effects
and effects of exposure sequence were confirmed.
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