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Development of Perceived Interactivity scale for evaluation of interactive communica
tion
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As the internet and mobile computing devices improve, the importance of interactiv
e communication between a company and a consumer increases. The purpose of this study is to develop a Perc
eived Interactivity scale for understanding the "interaction™ which is the essence of interactive communic
ation. The concept of Perceived Interactivity is studied in advertising research and marketing communicati
ons research. This is defined as "the level of a consumer®s perception with their interaction with a comp
any in a specific time frame."
This study conducted internet research and used structural equation modeling to test the hypothesized mode
I. The result suggested that the Perceived Interactivity scale consisted of seven dimensions: usability, r
esponse time, the richness of communication cues, relevance of messages, message sendability for a consume
r, information disclosure by a company, and consumer®s perception of listening.
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