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Maintaining cultural values and individual preference
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This study examined how cultural values of harmony and uniqueness are represented
in and maintained through colorings of geometric patterns and how individuals play an active role in selec
ting and maintaining such cultural values. It found that colorings produced by European-American adults an
d children were judged as more unique, whereas colorings produced by Japanese adults and children were jud
ged as more harmonious, reflecting cultural differences in values. Harmony undergirded Japanese participan
ts" preferences for colorings, whereas uniqueness undergirded European-American participants® preferences
for colorings. Moreover, bicultural participants”™ preferences acculturated according to their identificati
on with their host culture. Furthermore, child rearers gave feedback about the children® s colorings that
were consistent with their culture® s values. These findings suggest that colorings can embody cultural va
lues that are socialized and reinforced from an early age.
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