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Recently, advances in digital technology have revolutionized traditional
distribution channels. Digital distribution has been prevalent, and content including music, books,
video game, images and the like are delivered through digital means, usually via the internet
instead of using physical media. In many industries such as telecommunications, broadcasting,
newspapers, publishin?, music, etc., the fusion of industries to destroy the boundaries of
industries is currently in progress. In this research, we addressed the issue of the economic
impacts of digital distribution from the standpoint of business economics in the form of a triple of

case-based, theoretical, and empirical studies. We have investigated the relationship between the
changes in business model and industrial structure and the social welfare. The results of our
research have been reported at several international conferences and published in several
international refereed journals.
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