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Research system dvelopment for test of preference construction theory and
application to shopping sites

YAMAMOTO, Shoji

9,900,000

This research have a purpose to reveal the way consumers use the decision making
process based upon information processing theory in consumer research by experiments. First purpose of
this research is the examination of bias of information acquisition from information display board. IDB
is representative research system but matrix have a problem to arrange the attribute information on the
column or line. In result, we were able to gather basic data to correct the bias picking up by a mouse.
Second purpose of this research is the examination of experiment to evaluate shopping sites by developed
system to trace webﬂage trips. We are analyzing and evaluating the system details. We prepare to make
some papers about shopping sites evaluation.
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