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The growing luxury market in East Asia and the role of Japanese department stores
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This study demonstrates that luxury brands did not automatically expand their
market in Japan with the development of the Japanese economy and the increasing incomes of consumers.
They depended on Japanese deﬁartment stores to support the expansion of the luxury market in Japan. And
for the department stores, the luxury market was a vital path for their continued development during the
second half of the twentieth century. This development of the luxury market in Japan was different
process from not only the Western luxury markets but also Chinese luxury market.
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