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To reveal the mechanism of influence diffusion in real world, we first collected
hundreds of cases of "shikake", a trigger for behavior change. Then we randomly selected 120 cases and
deeply analyzed the mechanism from various points of view, such as engineering, design, psychology,
communication, interaction, management, etc. What we found through the analysis was that a shikake was
composed of physical triggers and psychological triggers. Physical triggers were composed of feedback and
feedforward factors, and psychological triggers were composed of individual and social contexts.
Furthermore, feedback and feedforward factors were composed of five and two elemental factors
respectively, and personal and social contexts were composed of six and three elemental factors.
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Haptic
Scent

Sound
Visual

Feedback

Physical trigger
Default option
Feedforward Metaphor
Signifier
Challenge
Dissonance
URIGGER Negative expectation
Positive expectation
Motivation Reciprocity
Reward
Scarcity
Self-consistency
Self-esteem

Psychological trigger

Being watched
Social norm
Social proof
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Hierarchy Category # of cases
First Physical trigger 121

Psychological trigger 160
Second Feedback 56
Feedforward 65
Motivation 127
Social effect 33
Third Haptic 6
Scent 1
Sound 18
Visual 31
Default option 5
Metaphor 27
Signifier 33
Dissonance 17
Challenge 19
Negative expectation 12
Positive expectation 41
Reciprocity 3
Reward 17
Scarcity 2
Self-consistency 3
Self-esteem 13
Being watched 15
Social norm 4
Social proof 14
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