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A study on control methods of outdoor advertisements

Sato, Masaru
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Outdoor advertising is one of the important factor to make cities lively.
However, it might damage the impression for cities depend on the design.Therefore, this study confirmed
the findings as bellow by field-researches and questionnaire surveys. 1. The appropriate standard values
for road side outdoor advertisements are achieved; reasonable size and amount of information. 2. The

survey about the correlation between liveliness and images discovers the possibility that favorable
public images are increased without the damage of liveliness. 3. As a result of the attitude survey for
scenery in Japan, Korea and China, the assessment for citizen’ s impression is effective to control
outdoor advertisements. And also, authorities discuss the considerations and how to control outdoor

advertising. o i . i
These results on the above are reported and the reports are distributed to public administrations,

authorities and industry participants to lead and improve the quality of outdoor advertising.
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