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Building of Theory on the Hospitality Design for Development of Tourist Spot

Shigeru, Hori
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We divided the space of the Tourist Spot into public space (road, open space) and
route commercial facilities of roadside. About each, hospitality expression was arranged as a model. In
the public space, the nonequivalent width road type, the road central part figure pavement type were
extracted as an important model. In the roadside commercial facilities, the entered corner building type,

the three kinds of sacred treasures setting type were extracted as an important model.
To be usable for Development of Tourist Spot, we arranged the design points every model.
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