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Development of effective modeling methods of cognitive images for multimodal
information and its application to image coordination of space

KATO, Toshikazu
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We developed precise methods for modeling subjective images of multimedia and
multimodal information based on the contrast and entropy among the components. We developed efficient
modeling methods by automatic clustering and semi-automatic interpolation of learning examples from small
size of seeds. We also developed estimating method of emotional states, such as comfortable, interested,
boring, and concentrating, through ubiguitous sensing and analysis of user’ s behavior log. For an
application of the method, we developed a pilot system for coordinating total images of a space
controlling multimedia environment.
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